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—Co—develop the curriculum
with affiliated schools and
1. Have more exchanges with ovreseas MBA schools for Corporate |[exchange one or two instructors
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GuER) IMC successfully participated in ’Global business project’ in Washington D.C. where MBA students from
twenty busines schools attended the meeting in March, 2011. We concluded the exchange programs with the
University Of Brawijaya in Indonesia, and Management and Science University in Malaysia. IMC will introduce our
first hybrid course available to both working students and IMC students
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It is practically hard to co—develop the curriculum with affiliated schools because of differences in various
aspects of academics. The specialized study programs provided by each school vary across schools, and hence each
school put different weight on different courses. Consequently, it would be of best interest to individual
schools to set up the own curriculum and then discuss the possible conversion or consistency afterwards
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