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—Co—develop the curriculum

with affiliated schools and

1. Have more exchanges with ovreseas MBA schools for Corporate |exchange one or two instructors
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—Advertisement of IMC program
in suitable media and/or

2. To increase awareness and global exposure of IMC program. participation in international [:>
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—MOU with universities abroad,
inbound of foreign scholars,
exchange students and
dissemination of faculty
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4. Establish hybrid courses in which the working students can [—Establishing the hybrid
complete MBA program both in English and Japanese. fLZ& AMNTEEE |courses. /~NA 7 U v Ra— AD% [:> C B
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Bi=2 We made a promotion video advertising the IMC course in which all of our full time faculty members participated.
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Hi=3 We have three exchange students from French alliance business school.
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A hybrid course is provided for both the IMC and Japanese students. There are relatively less participation of Japanese students while the IMC
44 students shows a great interest in the course. ) ) B
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